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01 Limonitz

Limonitz is one of the most fun projects I've ever worked on. The drinks have 
an innocence about them, since they remind me of childhood memories, and an 
element of surprise with their bold flavors (in a good way). 

They remind me of kids at lemonade stands – finding the courage to sell their 
drinks, instilling in them an entrepreneurial spirit, a sentiment I deeply share. 
When the founder asked me for help to expand the brand, I was delighted!
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L I M O N I TZ  T H E  P R O D U C T

ORIGINAL VISION

To be synonomous with:

•	sporting events

•	BBQs

•	social events – family and 
friends

3  F L AVO R S

Mint, strawberry, and ginger.

D I S T R I B U T I O N

600+ independent and small 
chain grocery stores, primarily on 
the West Coast.

C O S T

$2.25/bo
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L I M O N I TZ  M A R K E T  ASS E SS M E N T 

Given the choice,

58%
of Americans prefer

organic foods

1 
43
2SUGAR

LOW NUTRIENTS ARTIFICIAL
FLAVORINGS

GMO

2013 2015 2017

995.5 M

1,199.3 B

2013 2018

-10 Gal. $6.2Bn

R E S E A R C H  OV E R V I E W

America's top four 
dietary concerns:

Soda consumption is on a downward trend.
The demand for sparkling drinks 

also keep increasing.
While organic beverages are on the rise.

Finicky Millennials caused hundreds 
of new beverages pop up.

Many Americans want 
organic products.

by 2021
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L I M O N I TZ  SWOT  A N A LYS I S

•	Sugar is a big concern

•	Calories: 130-150 /bo. is high

•	Price: $2.25 /bo. is higher than competitors

•	Many competitors

•	Glass bottle means restrictions in certain 
public places

•	 Early stages funding means inconsistent cash 
flow for marketing efforts

•	 Product has little presence and reputation

•	 West coast locations not ideal

•	Organic ingredients align with demand

•	 Lemons have lots of health benefits

•	 Lemonade is an iconic drink

•	 16% to 40% juice per bottle

•	No artificial preservatives or coloring

•	 Good-tasting bold flavors

•	Made in U.S.A 

•	 Small company can shift gears quickly

•	Future expansion of a product line that has 
little to no sugar for the more health-conscious 
consumers.

•	 Can potentially dominate the sparkling 
lemonade market, which currently isn't owned 
by any brand in particular.

•	 Highlight functional aspect of drinks: Vit-C

•	Partnerships with BBQ joints

•	 If a large competitor decides to make organic 
sparkling lemonades and able to bring prices 
significantly lower, they might wipe out any 
market position we achieve.

•	 Any law changes that could potentially limit 
amount of sugar per serving

•	 Trade laws that affect imports of organic 
lemons can cause significant price increase

S T R E N G T H S W E A K N E S S E S

T H R E AT SO P P O R T U N I T I E S
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L I M O N I TZ  CO M P E T I TO R S

F I N D I N G  A  N I C H E 
A U D I E N C E

The two largest competitors 
each has unique traits, and 
clearly describe the types of 
audience they're speaking to.

It's important that Limonitz's 
traits are very different, 
and play up the product's 
strengths.

Social

Fun

Hip

Sophisticated

Cafe Culture

Authentic

Sparkling juice's industry giants 

Bold

Heritage

Organic
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L I M O N I TZ  F I N D I N G  T H E  AU D I E N C E

Since the vision is so specific, I started by searching for places that have all of the above characteristics. People who drink 
soft drinks are likely okay with Limonitz' sugar content. The results show marketing efforts should be invested in:

Love Soft Drinks

New York &
Philadelpia

Boston

ClevelandChicago

Indianapolis

Miami

Dallas

New Orleans

Austin

Los Angeles

San Francisco

Kansas CityDenver

Seattle

Minneapolis

Sports Lovers + BBQs

Sports Lovers

+

=

+

Find Sports + BBQs + Soft drinks consumers

Dallas

Dallas, TX

A  Q U I C K  LO O K

•	 Population: 1,317,929 
47% – Whites 
29% – Hispanics 
15% – African Americans

•	 3rd largest city in Texas, 
9th largest in the U.S.

•	 One of the fastest growing 
major U.S. cities.

•	 Iconic pro sports teams: 
NFL – The Cowboys (a.k.a 
America's Team)  
NBA – Mavericks

•	 Famous colleges

•	 Famous State Fair of Texas

W H Y  DA L L A S ?

•	 Limonitz already has some distribution there.

•	 Many promotional and partnership 
opportunities that align with the vision.

•	 More people with pro-America sentiment.

•	 Warm climate means year-round sales.
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L I M O N I TZ  TA R G E T  AU D I E N C E  P R O F I L E

DANIEL 
Age 38

Family: Married, with kids

Education: College, AA

From: Dallas, Tx

Annual Income:  $60,000

Daniel is father to a set of 9-year-old twins. Ever 
since he became a dad, he was more aware of the 
foods he ate and shared with his children. When 
he started paying attention to nutrition labels, 
he was shocked by the amount of 
fake ingredients used even in simple 
drinks. Now, he cooks more often, 
and shops organic when he can.

Home builder

M OT I VAT I O N S

American 
family values

Ethics

Stability

Quality time with 
family and friends

L I K E

Spending time 
with family

Kind and friendly 
people

My man-cave

Quality products

D I S L I K E S

Artificial ingredients

Being controlled

Arrogance

I N T E R E S T S

Sports – football, 
soccer with son

BBQs

Paintball

Woodworking

S O C I A L  C H A N N E L S

Facebook

Twitter

Hardworking  |  Ethical  |  Dependable  |  Loyal  |  Conscientious

Fav. food: 
Stackhouse' 
Double Bacon 
Burger

Fav. drinks: 
SamAdams 
Lager

Most used device: 
Samsung phone

Drives a 
Chevy truck
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L I M O N I TZ  I N S P I R AT I O N

COURAGE. HOPE. BELIEF.



1 0

L I M O N I TZ  CO N N E C T I N G  T H E  STO RY

M I S S I O N

To make delicious, organic sparkling 
lemonades in the USA, and for real 
ingredients to be the new norm in America.

VA L U E S

1.	 Our ethics keep us honest
2.	 Be bold and pursue your dreams
3.	 Preserve traditions
4.	 Stay true to yourself

F U N C T I O N A L  B E N E F I T S

•	 Organic
•	 Very few ingredients
•	 No additives or preservatives
•	 Vit-C from lemons

E M OT I O N A L  B E N E F I T S

•	 Guilt-free indulgence
•	 Sense of patriotism

THE NEW AMERICAN
LEMONADE IS ORGANIC. 
WITH FIZZ.

LEVERAGING AMERICAN HERITAGE IS GOOD TIMING, 
creates the largest separation from Limonitz' competitors, 
and aligns with the vision, audience and the bold flavors
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L I M O N I TZ

TO BE AMERICA'S CHOICE OF LEMONADE.
U P DAT E D  V I S I O N
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L I M O N I TZ  M A R K E T I N G  ST R AT E GY

T I E R  1

Looking for 
“Healthier” Soda

Alternatives

T I E R  2

May drink socially 
or on certain 

occasions

T I E R  3

Will never drink 
anything with sugar 

and/or artifical flavors

Soft Drink
Consumers

A U D I E N C E  C H A R AC T E R I S T I C S

People who display any combination of 
these traits:

•	 interest in sports
•	 love BBQ
•	 family-oriented
•	 shop organic and natural foods
•	 patriotic

Will drink Limonitz

Ready to try. 
Can become loyal 

customers

Will try when there's 
no better alternative

Will need product 
modifications to win 

over these people

P O S I T I O N I N G

America's lemonade now uses real 
ingredients, and with fizz.

C O M M U N I C AT I O N  T Y P E S

Multiple media platforms – social, 
digital, billboard, print

P R O M OT I O N S  I D E A S

Sponsor college and high school sports teams and 
events. Partner with BBQ joints. Hand out Limonitz 
to voters during election season.

O B J E C T I V E S

•	 Establish brand perception as the new U.S. 
organic sparkling lemonade.

•	 Establish brand identity and position.

CUSTOMER POOL
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L I M O N I TZ  E X E C U T I O N  –  W E B S I T E

S E L L I N G  P O I N T S

Limonitz' execution should 
be bold, optimistic, and 
reinforce these benefits: 

1.	 American heritage
2.	Organic (real ingredients)
3.	Fizz (or excitement)

Primary slide 
delivers the 
brand promise 

Dominant 
yellow and black 
palette convey 
"innocence," 
boldness, fun, 
and optimism 

Remind customers 
that organic is where 
America's headed

Including drinks 
recipes hint "parties"

Participating in 
celebrations like 
July 4th is a must
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L I M O N I TZ  E X E C U T I O N  –  W E B S I T E  TO N E

Ginger 
BOLD + MIGHTY
Love spice but hate 
the heat? Our ginger 
lemonade satisfies 
your warm, exotic 
taste and quenches 
your thirst all at 
once.

Mint 
COOL + FREE-
SPIRITED
You’re one with 
nature and hate 
synthetic products. 
Fragrant herbal 
scents calm your 
nerves. We got you 
covered.

Strawberry 
SWEET + 
YOUTHFUL
Your friends can’t 
live without you. 
You wear your heart 
on your sleeves and 
often lend a helping 
hand. We made this 
for you.

D E S C R I P T I O N  O N  “ P R O D U C T S ”  PAG E

D E S C R I P T I O N  O N  “A B O U T ”  PAG E

Your lemonade has grown up with you. Now with fizz, this 
nostalgic drink is fit for the next chapter of your life—new 
friends, new adventures, new memories, new house, or even 
a newer, healthier you.

Regardless of where you’re headed, life can get a little 
overwhelming. Limonitz is here to cheer you on and to 
remind you of the child at the lemonade stand—so you’d 
have renewed spirit, hopes and dreams.
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L I M O N I TZ  B R A N D  B O O K

Snippets from the brand book. Limonitz' bold personality really comes through!

M A K E  T I M E

F
R

IE
N

D
S
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GINGER
Pantone 123 C

#ffc429

CMYK
0

24
93
0

RGB
255
196
41

CMYK
50
0

100
0

RGB
141
198
63

MINT
Pantone 376 C

#8dc63f

CMYK
12

100
92
3

RGB
207
32
46

STRAWBERRY
Pantone 186 C

#cf202e

Colors
THREE FLAVORS
There are only two 
colors that represent 
the brand: yellow 
and green. Yellow 
indicates lemon; 
green indicates the 
organic ingredients.

Yellow is always the 
preferred choice over 
green. 

Red does not indicate 
the brand. It can 
only be used to 
represent strawberry 
as a graphic element. 
Avoid using it for 
anything else.

PRIMARY
Can be used on 

graphic elements, 
backgrounds, text, 
shadows, frames

and logo.

SECONDARY
Can be used on 

graphic elements, 
backgrounds, text, 
shadows, frames

and logo.

DO NOT USE
Unless conveying 

strawberry as a 
graphic element.

Do not use for 
anything else.
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Colors
COMBINATIONS
Limit to two colors 
maximum on one 
page. The following 
combinations are 
acceptable.

If using a third color,
the third color will be 
an accent and should 
not take up more than 
10% visibility.

NEVER MISS A GAME.
EVER

Limonitz: 
The New
American 
Lemonade.

Your lemonade has grown up with you. Now 
with fizz, this nostalgic drink is fit for the 
next chapter of your life—new friends, new 
adventures, new memories, new house, or 
even a newer, healthier you.

Regardless of where you’re headed, life can 
get a little overwhelming. Limonitz is here 
to cheer you on and to remind you of the 
child at the lemonade stand—so you’d have 
renewed spirit, hopes and dreams.
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Logo
The integrity of the logo must be 
respected at all times. It can only 
exist in the variations shown in 
this section.

When using the logo, please 
adhere to these rules:

1. Do not recreate texture
2. Do not use other colors
3. Do not use outlines
4. Do not emboss
5. Do not add shadows
6. Do not stetch the logo
7. Do not angle. Use only 
    horizontally as shown
8. Do not add a shape behind it
9. Do not “ghost” the logo

For questions regarding logo usage, 
please contact Limonitz.

DEFAULT LOGO
Use black as your go-to logo option. 
White is the default reverse version.

HAVE A ZESTY DAY!

AMERICA        REAL INGREDIENTS 
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Icons+Lines LEMONS 
However, sliced lemon 
cannot be in green, as 

it looks like a lime.

STRIPES 
Solids are used 

vertically; outlines 
horizontally.

SWOOSHES 
Use sparingly and 

only when logo isn’t 
on the same page.

BUBBLES
Use sparingly and 

only when logo isn’t 
on the same page.

MINIMAL USE
Use no more than two 
elements and two colors 
at a time. And please 
don’t feel compelled to 
use them everywhere. 
Ultimately, the sliced 
lemon can be used side by 
side with the logo, but not 
in place of the logo.

Can be used in black, 
yellow, white and 
outlined.

The three dots on the 
whole lemon represent 
the three flavors, as well as 
highlight of the skin. Don’t 
use too often.

BRAND BOOK
Styleguide
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Typography

AACHEN STD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 — &*#@?!/+(.,:;)

CHALET COMPRIME
COLOGNESIXTY
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 — &*#@?!/+(.,:;)

CHALET COMPRIME
MILANSIXTY
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 — &*#@?!/+(.,:;)

NOSTALGIC + MODERN
is the feeling we aim for in 
our use of typography.

Use Aachen STD for headers 
only. When used smaller, be 
sure to increase tracking. 
Do not use for body copy.

Chalet Comprime family is 
perfect for subheads, deks, 
captions and company 
information.
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Photography
PEOPLE & RELATIONSHIP
Our photography captures a taste of 
everyday life. It’s never fake or frivolous. 
It should make you feel like you want 
to be a part of that moment. It’s about 
witnessing a special bond, interaction, 
and experience. It feels real, honest, 
warm and straightforward.

Photography for Limonitz should be:
• natural and relaxed—not posed
• everyday and honest—something
  we can all relate to in life (dirty faces,
  muddy shoes, wrinkled shirts)
• personal and engaging—capturing
  emotions and intimacy.
• Real life can be a little weird, goofy,
  and funny. We celebrate all of that.



Doctorpedia Start-up. Seed Funding

Doctorpedia's goal was to offer the most comprehensive, credible, 
and reliable online health information tools & resources.

I was very excited to take on this project, as the opportunity came 
soon after my mom overcame cancer — which instilled a desire to 
contribute to the healthcare industry. 

After taking on the job, my role expanded beyond art direction and 
into research and product development while the company worked 
on finalizing vision and business goals. It was a great experience, 
and efforts validated when the product attracted Google Israel – 
earning an opportunity to meet with the tech giant.

Sadly, I ended up leaving the company, as their new vision 
no longer aligned with my goals. I'll be presenting my work 
contributions up until then.

02
    |    Learn from real doctors. Are you a doctor? 

    |    Learn diabetes from the experts.

Get to know your 
doctor, before 
What’s Up, Doc!
We hear it over and over again: Finding the right 
doctor is a challenge. Like a doctor you watched on 
Doctorpedia™? We’ve included a complete doctor 
profile along with a nifty “make an appointment” 
feature for you to easily schedule an appointment.

When it comes to your health, you 
can’t believe everything you read.

Get the knowledge directly from real doctors you can trust. We have selected our doctors 
based on merit, resume and experience; not through a casting and talent service. And 

what better way to learn than to hear it straight from the source.

Ready to begin your health journey?
Start now.

About this site

Learn from real doctors.
Search condition, symptom or treatments

Search condition

ABOUT

About This Site

Contact Us

Site Map

LEGAL

Privacy Policy

Terms of Use

Accessibility

© 2017 Doctorpedia. All rights reserved.
Doctorpedia does not provide medical advice, 
diagnosis or treatment.

Find the information 
you need, when you 
need it.
Our videos are broken down into bite-size segments 
for better access and easier learning. Each series 
offer comprehensive information that you can watch 
at your own pace. It’s healthcare information at your 
convenience.

Are you a doctor? 

All Conditions A-Z     |    View Doctor Directory
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The health resource you can trust.

We do the hard work so you can focus 
on your loved ones.

Good health is as good as the resources we surround ourselves with. We’ve 
filtered out the quaks and work with trusted health professionals to offer you 

reliable tips and advice, information and tools. You can now stop wasting time 
on the computer and start living your life.

Our resource library

News & 
Information

Doctors & 
Physicians

Browse our trusted 
resources and tools.

Our vetting process

Hospitals & 
Treatment Centers

Digital Apps Nutrition & 
Fitness

Community & 
Support

Browse more categories 

POPULAR TIPS & ADVICE +

Health tip topic headline from 
this nurse
Simodi ament exerumquas di te sint aut volupid 
maios maximinctur, ommo ium, volenia conesto 
berum, sumet odi volorio nseque volorestio Rescium 
et harumquias pore es volorer orepudia quat.

Full story  

Health tip topic headline from 
this nurse
Simodi ament exerumquas di te sint aut volupid 
maios maximinctur, ommo ium, volenia conesto 
berum, sumet odi volorio nseque volorestio Rescium 
et harumquias pore es volorer orepudia quat.

Full story  

RECOMMENDED BLOGS +

Facia as aut et et laut eaqui quo qui quaspist 
dolorempor Ratus, ius eume recabo.

Blog Name
4hrs ago

Facia as aut et et laut eaqui quo qui quaspist 
dolorempor Ratus, ius eume recabo.

Blog Name
4hrs ago

Facia as aut et et laut eaqui quo qui quaspist 
dolorempor Ratus, ius eume recabo.

Blog Name
4hrs ago

Facia as aut et et laut eaqui quo qui quaspist 
dolorempor Ratus, ius eume recabo.

Blog Name
4hrs ago

How this site works

We think it’s important you understand the strengths and limitations of the site. We’re a 
journalistic website and aim to provide the best medical guides, tips, tools and techniques, but 
can’t guarantee to be perfect, so do note you use the information at your own risk and we can’t 
accept liability if things go wrong. This info does not constitute financial advice, always do your 
own research on top to ensure it’s right for your specific circumstances.

Do note, while we always aim to give you accurate product info at the point of publication, 
unfortunately website information can always be changed by the provider afterwards, so double 
check first.We don’t as a general policy investigate the solvency of companies mentioned (how 
likely they are to go bust), but there is a risk any company can struggle and it’s rarely made 
public until it’s too late. We often link to other websites, but we can’t be responsible for their 
content. Diabetespedia is entirely editorially independent. Its stance of putting consumers first is 
protected and enshrined in the legally-binding MSE Editorial Code.

ABOUT

About This Site

Contact Us

Site Map

LEGAL

Privacy Policy

Terms of Use

Accessibility

© 2017 Doctorpedia. All rights reserved.
Doctorpedia does not provide medical advice, 
diagnosis or treatment.

Learn more

D O C TO R P E D I A  T H E  P R O D U C T

Together,
they offer the most 
comprehensive and 

credible online health 
information, tools & 

resources.

Health management professionals 
who provide tools and resources

Doctors who provide 
informational health videos

DrPedia (abbr.) is made up of two main entities
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D O C TO R P E D I A  I N S P I R AT I O N S

1 2 3

Health
Problem

Many don’t like to 
look up symptoms 
until they’ve been 
diagnosed

Some doctors 
hate it when 
patients over-
research before 
seeing them

Doctors have too 
many patients

Private Practice: 
Doctor’s customer 
service makes or 
breaks impression 
of doctor

Doctor gives 
handout, or 
provides a 
brochure that 
further explains 
the condition 
the patient’s 
diagnosed with.

Doctor gives 
handout, 
or provides 
brochure that 
further explains 
the condition 
the patient’s 
diagnosed with.

They don’t go into 
details like how 
treatments may 
affect lifestyle, 
costs, etc.

Patient researches 
symptoms and  
treatments.

Opportunity to 
connect with other 
patients to ask 
questions.

For serious 
conditions, stronger 
connection with 
fellow patients 
for inspiration & 
support

Doctors are not at 
home with you

Doctors only 
interested in 
making money**

Patients may be 
misinformed by 
unreliable health 
sources

May look for a 
doctor
• Prefer referrals 
from peers
• Commonly look 
for doctors through 
insurance/online.

Booking an 
appointment 
should be painless

If problem is 
minor, those 
who do prefer 
to explore home 
remedies first 
before going to 
see a doctor

Remind 
patients of their 
appointments

May not like their 
doctor
• Insurance/online 
doctors are hit & 
misses.
• May be looking 
to switch*

Find a 
doctor

Make 
Appointment

See Doctor
(Diagnosed)

Research 
symptoms/
treatments

Treatment

End Users
Patients & 
caregivers

Doctors

G E T T I N G  I D E A S
This journey sketch helped shape 
the relationship between DrPedia's 
two entities, and:

•	 features and content directions 

•	 revenue ideas

Replicate total healthcare 
experience similar to real-

life hospital visits.

Opportunities

Amount of interactions
F O C U S

Pre-diagnosis
F O C U S

Post-diagnosis
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D O C TO R P E D I A  R E L AT I O N S H I P S  &  R O L E S

Learning 
DrPedia’s role in 
the ecosystem

1.	 DrPedia acts as the bridge that connects 
users directly to doctors, and thus,

2.	the company's values need to reflect 
those of our doctors' and of the end 
users'. Screening and vetting doctors 
now become necessary. 

Mapping this ecosystem 
helped us prioritize functions 
and features, as there were 
many our investors wanted 
to implement. This made us 
think of strategies to get us 
to the big picture.

Doctors

Pharmacy

Insurance

End Users
(Patients & caregivers)
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D O C TO R P E D I A  B R A N D  FO U N DAT I O N S

Adapting to situations
Since there were still uncertainties about the 
business goals and direction of the product, 
attempting to fully brand the company would 
be premature. Instead, we did a brand prism 
exercise (below), so we could have some 
general guidelines for execution.

13Kapferer’s Brand ID Prism
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PHYSIQUE  is the physical aspect of the brand. 
It includes the logo, colour palette, distinctive 
packaging or setting, and flagship product. In 
the example of Starbucks Coffee, their brand 
identity is highly recognisable and the physical 
experience of the brand (cafe decor, seating, 
presentation of products, etc.) is remarkably 
similar in its locations around the world.

PERSONALITY is the character of the brand. 
It reflects in particular how the brand communi-
cates with the outside world, via a certain tone 
or style or even through a spokesperson who is 
strongly associated with the brand.

CULTURE reflects the values and ideas on 
which the brand is based. This may often be 
tied to the brand’s country of origin – for 
example, Coca-Cola’s expression of American 
values or Mercedes-Benz’s strong connection 
to German culture – or to other founding ideas 
to which the company is strongly attached.

RELATIONSHIP is what the aspects of 
connection that customers feel they get when 
they engage with the brand. This goes beyond 
the transaction itself and ties more to ideas of 
family relationships, community, and service. 
Coca-Cola, for example, emphasises equal and 
friendly relationships in a sharing community.

REFLECTION  refers to the stereotypical user 
of the brand. This is a bit tricky as companies or 
institutions may have multiple audiences that 
they address but the idea here is to reflect the 
aspirations and ideals of the core market you 
are trying to reach. Or, who do you want to use 
as your [ideal] user that won’t alienate other 
[customer groups?

SELF IMAGE  is the mirror that your target 
customers hold up to themselves – that is, 
it reflects their ideal self back to them. Nike 
customers, for example, may want to see 
themselves as active, determined, and athlet-
ic, whether or not they currently maintain an 
active lifestyle.

Jeremy’s father-in-law

Credible

Approachable

“Real” health info.

Educated

Resourceful

Savvy

Empowered

Smart people who care about 
reliable health information

Peace-of-mind

Whites = 
Transparent, clean Blues = Safe, 

trustworthy

Faces = Warm

Responsible

Access to 
good health

Strength in community

Genuine/Authentic

    |    Learn diabetes from real doctors. Are you a doctor? 

    |    Learn diabetes from the experts.

Get to know your 
doctor, before 
What’s Up, Doc!
We hear it over and over again: Finding the right 
doctor is a challenge. Like a doctor you watched on 
Doctorpedia™? We’ve included a complete doctor 
profile along with a nifty “make an appointment” 
feature for you to easily schedule an appointment.

When it comes to your health, you 
can’t believe everything you read.

Get the knowledge directly from real doctors you can trust. We have selected our doctors 
based on merit, resume and experience; not through a casting and talent service. And 

what better way to learn than to hear it straight from the source.

Ready to begin your health journey?
Start now.

About this site

Learn from real doctors.
Search condition

Search condition

ABOUT

About This Site

Contact Us

Site Map

LEGAL

Privacy Policy

Terms of Use

Accessibility

© 2017 Doctorpedia. All rights reserved.
Doctorpedia does not provide medical advice, 
diagnosis or treatment.

Are you a doctor? 

Find the information 
you need, when you 
need it.
Our videos are broken down into bite-size segments 
for better access and easier learning. Each series 
offer comprehensive information that you can watch 
at your own pace. It’s healthcare information at your 
convenience.

Your health 
management 
in good 
hands.
Finding reliable health information has never 
been easier. Get tips and advice from real medical 
and health professionals, and access to credible 
resources and tools all in one place.

Our resource library

Learn more

How this site works

We think it’s important you understand the strengths and limitations of the site. We’re a journalistic website and aim to provide 
the best medical guides, tips, tools and techniques, but can’t guarantee to be perfect, so do note you use the information at 
your own risk and we can’t accept liability if things go wrong. This info does not constitute financial advice, always do your own 
research on top to ensure it’s right for your specific circumstances. Do note, while we always aim to give you accurate product 

info at the point of publication, unfortunately website information can always be changed by the provider afterwards, so double 
check first.We don’t as a general policy investigate the solvency of companies mentioned (how likely they are to go bust), but 
there is a risk any company can struggle and it’s rarely made public until it’s too late. We often link to other websites, but we 
can’t be responsible for their content. Diabetespedia is entirely editorially independent. Its stance of putting consumers first is 
protected and enshrined in the legally-binding MSE Editorial Code.

Doctors & 
Physicians

Hospitals & 
Treatment 
Centers

News & 
Information

Digital Apps Nutrition & 
Fitness

Community & 
Support

Treatments & 
Therapies

Clinical Trials Publications & 
Journals

Books

 MEET OUR CAREGIVER

Nurse Natalie Porte
MEET OUR NUTRIT IONIST  & SUPER VLOGGER

Jackie Gold
See health tips & advice from Natalie  Make her delicious & healthy recipes  

Facia as aut et et laut eaqui quo qui quaspist 
dolorempor Ratus, ius eume recabo.

Facia as aut et et laut eaqui quo qui quaspist 
dolorempor Ratus, ius eume recabo.

Facia as aut et et laut eaqui quo qui quaspist 
dolorempor Ratus, ius eume recabo.

Facia as aut et et laut eaqui quo qui quaspist 
dolorempor Ratus, ius eume recabo.

Blog Name
4hrs ago

Blog Name
4hrs ago

Blog Name
4hrs ago

RECOMMENDED BLOGS +

FEATURED TIPS & ADVICE +

COMMON HEALTH QUESTIONS +

How to find the right medical 
team for your health goals
Simodi ament exerumquas di te sint aut volupid maios maximinctur, 
ommo ium, volenia conesto berum, sumet odi volorio nseque 
volorestio Rescium et harumquias pore es volorer orepudia quat.

Full story  

More health tips topic headline 
from this nurse
Simodi ament exerumquas di te sint aut volupid maios maximinctur, 
ommo ium, volenia conesto berum, sumet odi volorio nseque 
volorestio Rescium et harumquias pore es volorer orepudia quat.

Full story  

Amassador

Amassador

When it comes to our health, we all want the best resources around. Choose from the following categories:
Learn our vetting process

Not sure where to start? Try our health guide 

The health resource you can trust.

ABOUT

About This Site

Contact Us

Site Map

LEGAL

Privacy Policy

Terms of Use

Accessibility

© 2017 Doctorpedia. All rights reserved.
Doctorpedia does not provide medical advice, 
diagnosis or treatment.

  What should my fasting and normal blood sugar be?

  Must I go on insulin?

  Do I need to see an endocrinologist?

  Can I reverse my diabetes?

  Aren’t fruits full of carbs?

  What does leg pain mean?

  How do I accept diabetes?

  What are good travel foods for people with diabetes?

  Will insulin make me gain weight?

  How can I lose weight?

Non-profit 
Organizations

Alternative 
Care

News & 
Information

+ Follow topic

C O N N E C T I N G  VA L U E S

Thanks to user research and patient interviews, we've 
identified common values patients want in their doctors. 
We measured them against the company's and then used 
overlapping values as base criteria for doctor recruitments.

Approachable. Knowledgable. Genuine.

Overlapping values became the company's core 
values and base criteria for recruiting doctors.

End Users
Core Values

Doctorpedia
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28Gen X: % Compared to State's Population

Full interactive map: http://www.governing.com/topics/urban/gov-generational-population-data-maps-by-state.html

D O C TO R P E D I A  AU D I E N C E  R E S E A R C H

Target Audience
Age: 35–55.

People in this age range 
have to take care of their 
children and parents, and 
have the most need for 
health resources.

The more research we 
did, the more we realized 
there isn't a one-size-
fits-all UX solution to the 
many conditions, and had 
to find ways to make the 
product scalable without 
compromising quality.

T O P  3  H E A LT H  C O N C E R N S

1. Obesity and diabetes

2. Aging

3. Colon Cancer (Rising concern)

3

Age: 
36

Family: 
Married, one kid

Education Level:  
College degree and +

Location:  
Boston, Massachusetts

Annual Household Income: 
$75,000 +

“The good life is one inspired by love and guided by knowledge”.

Introvert • Customer Orientation

• Achievement

• Inspiration

• Identity and Purpose

• Learning

• Save money & earn 
rewards* (see report)

Analytical

Conservative

Passive

Extrovert

Creative

Liberal

Active

Independent

Pragmatic

Fun & Informal

Collaborator

Adaptable

Problem-solver

Family-oriented

Debra

Personality Motivations Brands

SOURCES:

Women are waiting to have kids:
http://www.businessinsider.com/average-age-of-mother-having-first-child-going-up-2015-6

Women more likely to discuss health concerns with friends; men rarely do:
https://newsroom.clevelandclinic.org/2016/08/15/cleveland-clinic-survey-confirms-men-rarely-talk-health/

SOURCES:

Demographic of online healthcare seekers:
http://www.pewinternet.org/2013/01/15/information-triage/

Gen X use social more than Millennials:
http://www.marketingdive.com/news/nielsen-gen-x-more-active-than-millennials-on-social-media/435026/

Traditional Ads (Print, Broadcast)

Online & Social Media

Referral

Preferred Channels

“It’s this group, not millennials, who are 
obsessed with Facebook and Instagram”

Debra is looking for treatment information for her mother who’s been diagnosed with diabetes, and support and 
resources for her 8-year-old boy who’s been recently diagnosed with mild autism. She’s overwhelmed by the amount 
of information online – there are too many websites sharing similar information, and not one addresses the things that 
mattered to her like how much treatments could potentially cost, and what she needs to do as a caregiver.

Left: Distribution of our 
target audience in the U.S.

Right: Knowing top concerns 
helps us narrow down a 
condition to start for MVP.



agnes@helloagnes.co  |   2 2

D O C TO R P E D I A  J O U R N E Y  M A P

Understanding audience psychology
Below is a journey map for a newly-diagnosed diabetes patient. I wanted to 
understand what the patient might be feeling at each stage. Perhaps we can suggest 
topics users wouldn’t think to look up, given their state of emotional distress.

1

Thoughts 
and feelings

Phases of 
journey

Description

Emotional
experience

Unique Opportunities

Diabetes: Newly Diagnosed

Annie’s journey after being diagnosed with Type 2 diabetes.
Annie went to see her doctor due to unexplained fatigue, blurred vision and weight loss. After the check-up, her doctor 

diagnosed her with Type 2 diabetes. Annie is scared and devastated. Her doctor recommended some resources to prepare her 

for what’s to come and to put her mind at ease by being aware of what she’s dealing with.

• A sense of loss
• Fear
• Stress
• Anger
• Shock
• Guilt
• Disbelief and not 

wanting to think about it.

Except for Pregnancy, be aware that 

all users who choose to look up health 

conditions or symptoms will always start 

out with a negative state of mind.

Newly diagnosed diabetics are is a bad state of mind.

Goal: Put their mind at ease as best as we could by giving 

them answers right away.

Content: Reminders for blood glucose readings, tips on managing 

diabetes based on lifestyles, like those who travel often for work, who 

work outside, who sits a lot, etc.

In this stage, new, 1st-time users are likely to want to know as 

much as they can, and most likely want to read every article that 

exists. Goal: Easy navigation, and jump from section to section.

Now that users have the information, how can we help them put 

what they learn into practice? 

When the user gets used to a routine, it may become second nature. 

However, life is full of ups and downs, and there are days when everyone 

needs extra excouragement. How to deal with situations like this?

Unique Opportunity: Can we use a FINANCIAL REWARD SYSTEM as a 

motivational tool? Organize a special program with their insurance where 

they can get credit for being “good”. *****See study next page

OR Scoring system to boost emotional appeal, like badges for milestones?

I’m
 so scared, I c

an’t 

believe I h
ave diabetes!

My doctor w
ants me to eat 

right, m
easure blood sugar 

and exercise.

How do I e
ven use this 

insulin device? 

See if I
 can find 

inform
ation online

Looks lik
e it’s

 manageable. I 

can do this. O
k, I f

eel bette
r. 

I need to save some of th
ese 

resources to reference in the future

I’m
 gettin

g used to this. 

I’m
 much more in contro

l now, but can 

always use encouragement and support, 

especially when I’m
 tra

veling.

Ugh! sometim
es I fe

el down and feel lik
e 

pigging out on fo
od and I h

ate having 

diabetes!!!! 
I H

ATE MY LIFE.

I’ll 
be sure to keep up-to

-date 

about diabetes tre
atm

ent 

options and news.

How do I a
pply what I l

earned 

into my life
style?

Ok. Looks lik
e there’s a lot 

of in
form

ation here. W
here 

to begin?!!

Content: Suggest 
resources & how 
to talk and connect 
with others for 
support for newly 
diagnosed Type 2

Content: How 
diabetes affects 
lifestyle, mental 
health & finances.

CTA: Sign up for email 
subscription for diabetes-
friendly recipes, exercises, 
motivational tools 
recommended for their 
lifestyle (possible?).

CTA: Subscribe 
to diabetes news 
(research, technology, 
new treatments, etc). 
Suggest clinical trial 
options

Opportunity: Suggest 
resources and 
motivational tools for 
traveling

Opportunity: Guide 
on how to deal with 
mood swings

Acceptance Research (all channels) & Discovery Implementation Maintenance

Almost all users who search for 
health conditions online start with 
a negative emotional experience, 
except for pregnancy. This seems like 
it should be common sense, but an 
aha! moment for me.
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D O C TO R P E D I A  UX  P E R S O N AS

Play-acting to 
empathize
We pretended to be our 
end users and doctors to 
see if casual conversations 
could reveal new insights.

“I am diagnosed by my 

doctor and starting my 

journey. I want access to 

high quality information, 

dialogue and referrals.”

 The diagnosed patient 
 or caregiver

“I’m not sure what I 

have, it may be nothing, 

but I’m looking for 

information online. I 

need to eventually find a 

doctor if it’s serious.”

 Self-diagnosing Googler

“I have a lot of 

experience, but I don’t 

have the time or energy 

to take on the online 

world as it exists today. 

How does this service 

get me more patients?”

 Veteran Doctor

“I’m responsible for 

responding to patients 

and handling digital 

interaction on behalf of 

the medical practice I 

work for. I want a new 

way to market and reach 

patients that is easy to 

use and generates leads”

 Medical Practice Operator

“I need a way to market 

myself online so I can 

build my practice and 

understand real patients. 

I am comfortable with 

social media since I’m a 

millennial.”

 Young Doctor



24

D O C TO R P E D I A  E X P LO R AT I O N S

Design goals
The early request was simple 
enough, as there were business 
decisions and scaling strategy up 
in the air. Although continuing 
work was far from ideal, there 
was pressure to show progress to 
investors, so we had to be flexible:

•	 Quickly and easily find health 
information

•	 Mobile-friendly

•	 Versatile and scalable

I am searching for...

Enter your area code Search

My Pharmacy

Description abuot what My Pharmacy can do for users. Audis aut optate earibus etur sum ilit 
porrum ente dolore estios dollace pratur. Us arundicatur simincid magnis escimodite volendis 
aut pratem. Nequidus explitatusa corerum facessed erist mil imenist licenis cipitium vent.

Health Tools & Resources

Health Finder Find Insurance

Men’s Health Women’s Health Children’s Health

Log in/Sign upFB TW VMenu

700 px

725 px

750 px

Men’s Health Featured 
Video 1

menu

Category 1 Category 2 Category 3 Category 4 Category 5 Category 6 Category 7 Category 8

Join Social CTA

Log in/Sign up

MEN’S HEALTH TRENDING

News 1

News 2

News 3

News 4

News 5

FB TW V

New Men’s Health Videos  +

Most Popular  +

TAG NAME

Video Title

TAG NAME

Video Title

TAG NAME

Video Title

TAG NAME

Video Title

TAG NAME

Video Title

TAG NAME

Video Title

TAG NAME

Video Title

TAG NAME

Video Title

TAG NAME

Video Title

Men’s Health

FB TW V

Men’s Health Topics A-Z

700 px

725 px

750 px

Men’s Health Condition 
Video 1

General Condition Overview
Bus ulparum et perum ne et lant aboremp orenetur rature, quibusam 
nosae voluptae sandus, ut qui cus suscit velitate ad quibus, tem earibustis 
poremqu iantenis aut modis siminctatem. Itatus atiunt, aut volorum que 
aliam, opti ommodiciaspe odigenis expeles ero quo consequae nonem 
et voluptae venit dolum restrum reptatur, seque officias illore, sectis re 
exerita quae nostis am re re adipitatis dolorat quaspient.

Iminullaute volo maximagniam evel mo eaque quo volestio est, volluptas 
ma quos et et, sum explitas ex exerum exeratate volore everibusant 
odita quae verupis minciis et aspeliquodis reproviti aturit occum facieni 
magnisque que volo qui te earchicto de lautatem as dolore comnihit, et 
autaqui odigniaturi de nieni doluptae volore, am, senias quia diamus.

Ed quaeper ovitent eatus mi, venderit quost et audisci nusto blab is 
quunda pellaud igenihit, santi atatumet as es et etur rem aliquam 
nestibusam excerempossi temporum ut la nus repudi beate latqui occae 
nonsedia vid est, sus.

Por alignim assuntotatur aut autem sa volupta tiundandebit omnim 
quiatat.

Idenimo luptiis acese magnimpos et fuga. Ita doloreped quiam abores 
sam, nate soluptur, samus alis et re consequosae vent, cus reptatius 
eaqui dolorum aut ut lata quas nonsequassit alitiis dolessi mporum fugia 
coreped ut acculpa quo velic torepelest, ommolup taerum ius voluptatem 
laut harum quam eos as mi, se nobitium num fuga. Ut endestibusam ra 
id enistin cor anda prehendebis voluptate vit voluptaqui ulpa excearu 
ntisquaspis solorei underum earum quam, qui ni con restemquam qui 
corrum facea quundi dipsaest, quos ese conseniminus dis derempo 
rrorrum volorest audi apeliquat mo etur magnam core, sam core, se 
nonseni molore velibusdam haritatque adisi dollatatur, simaior iatqui sitat 
venimin vellani molestia volorendae nus estrum ide modis

Video Chapters

Chapter 1 +

Chapter 2 +

Chapter 3 +

Chapter 4 +

Chapter 5 +

Related
Conditions

Condition 1

Condition 2

Condition 3

Condition 4

Condition 5

Log in/Sign up

Adver t isement

FB TW V

FB TW

Video Title

A B CMake An Appointment

About Dr. Name Lastname
Ute dolum ent miliquo volutem nonsequ iatiis et vellabo. Henda cor 
recus minihil icitatet eium et volupta tiberi blati as reresse quiaepr 
eptatium ent que volo entis nonsequ untiisit re consernatur, unt, 
conempe Am voloriam ium vellamus dolenimus eosamus.

See Full Doctor Profile >

NEED A QUICK ADVICE?

Share video

See Full Detail

Doctorpedia  /  Men’s Health  /  Home

Men’s Health
Men’s Health Topics A-Z

Talk to a 
live doctor

700 px

725 px

750 px

Examples of early 
UX sketches, IA 
and wireframes.

Doctorpedia

Conditions 

Doctor #1 Doctor #2 Doctor #3 Doctor #4 Doctor #…

BioCondition Questions

• Overview 

Overview video 

• Causes 

Causes video #1 

Causes video #2 

Causes video #3 … 

• Symptoms 

Same as above 

• Diagnosis 

Same as above 

• Treatment 

Same as above 

• Living With 

Same as above

• Credentials 

• Full bio 

• Make 

Appointment

Footer

• About This Site 

• Contact Us 

• Site Map 

• Privacy Policy 

• Terms of Use 

• Accessibility

Videos

Sub Condition #1 Sub Condition #2 Sub Condition #3 Sub Condition #4

• Overview 

Overview video 

• Causes 

Causes video #1 

Causes video #2 

Causes video #3 … 

• Symptoms 

Same as above 

• Diagnosis 

Same as above 

• Treatment 

Same as above 

• Living With 

Same as above

• Overview 

Overview video 

• Causes 

Causes video #1 

Causes video #2 

Causes video #3 … 

• Symptoms 

Same as above 

• Diagnosis 

Same as above 

• Treatment 

Same as above 

• Living With 

Same as above

• Overview 

Overview video 

• Causes 

Causes video #1 

Causes video #2 

Causes video #3 … 

• Symptoms 

Same as above 

• Diagnosis 

Same as above 

• Treatment 

Same as above 

• Living With 

Same as above

Autism

History? Causes?

Diagnosis?

Technological 
Advances?

Costs of drugs 
Treatments?

Costs of 
Treatments?

Affect self-
esteem?

Affect self-
esteem?

Types of 
Treatments?

Help Self

Help Self

Help Patient
Medical

Advances?

Patient Yound Kids

School Age

Transition

Adults

Living With

Treatment & 
Prevention

Tools & 
Resources

Tools & 
Resources

Symptoms 
Displayed?

Lifestyle/Interaction 
Affected?Caregiver

DP
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D O C TO R P E D I A  E X P LO R AT I O N S

Inspiration board (left); 
and examples of visual and 
content explorations.

Research helped with discovering new 
experiences, like searching information 
based on which part of the health 
journey we’re starting from.

FOR SPONSORS

Advertise with Us
Advertising Policy
Sponsor Policy

Subscribe for news and updates.ABOUT

Contact Us

About This Site

Site Map

Privacy Policy
Terms of Use
Accessibility

SUBSCRIBEEmail

Get Connected

©2017 Doctorpedia.com. All rights reserved.
Doctorpedia does not provide medical advice, diagnosis or treatment. See additional information.

COPD CHRONIC OBSTRUCTIVE 

PULMONARY DISEASE
Log In  |  Sign Up

COPD Overview
Chronic obstructive pulmonary disease (COPD) is a chronic inflammatory lung 

disease that causes obstructed airflow from the lungs. Symptoms include breathing 

difficulty, cough, mucus (sputum) production and wheezing. It’s caused by long-term 

exposure to irritating gases or particulate matter, most often from cigarette smoke. 

People with COPD are at increased risk of developing heart disease, lung cancer and a 

variety of other conditions.

Emphysema and chronic bronchitis are the two most common conditions that 

contribute to COPD. Chronic bronchitis is inflammation of the lining of the bronchial 

tubes, which carry air to and from the air sacs (alveoli) of the lungs. It’s characterized 

by daily cough and mucus (sputum) production.

Emphysema is a condition in which the alveoli at the end of the smallest air passages 

(bronchioles) of the lungs are destroyed as a result of damaging exposure to cigarette 

smoke and other irritating gases and particulate matter.

COPD is treatable. With proper management, most people with COPD can achieve 

good symptom control and quality of life, as well as reduced risk of other associated 

conditions.

CAUSES   

R E L AT E D  C O N D I T I O N S

Barrel chest: What causes it?
High blood pressure dangers
Quit-smoking products
Secondhand smoke
Palliative care
Air pollution and exercise
Lung volume reduction surgery
Hyperbaric oxygen therapy
Spirometry
CT scan
Chest X-rays
Wheezing
Cough
Shortness of breath

COUGHING

COPD symptoms often don’t 

appear until significant lung 

damage has occurred  

SYMPTOMS

COPD symptoms often don’t 

appear until significant lung 

damage has occurred  

CHRONIC BRONCHITIS

COPD symptoms often don’t 

appear until significant lung 

damage has occurred  

N E W S

A d v e r t i s e m e n t

A health resource made by people like you

Hand-picked selection of the best resource to start with from every category.

Our team’s best picks

Guide for Every Step of Your Journey
Finding information can be overwhelming. Here’s a list of our best sites 
and tools to start with.

R E S E A R C H

Diabetes News & Information: Websitename1.com

Why we like it: et offici con rem explaces et qui dolupis et eum id quibus sitatenit

Eaquias volut que omnisquis molorum fuga. Ut et facea vel es vero et offic toresti 
omnitib earchil lessint, corum sit, officientis everrum quiditatios alis velest, totam, ute 
dest ea volorrunt am utemposam, sum ventenimi, vit faccabori nobitatur apitae. At et es 
dolorior saes apelenda doluptat et doluptat.

See more from Diabetes News & Information

F I N D  Y O U R  M E D I C A L  T E A M

Doctors & Physicians: Websitename.com

Why we like it: et offici con rem explaces et qui dolupis et eum id quibus sitatenit

Eaquias volut que omnisquis molorum fuga. Ut et facea vel es vero et offic toresti 
omnitib earchil lessint, corum sit, officientis everrum quiditatios alis velest, totam, ute 
dest ea volorrunt am utemposam, sum ventenimi, vit faccabori nobitatur apitae. At et es 
dolorior saes apelenda doluptat et doluptat.

See more from Doctors & Physicians

T R E A T M E N T

Hospitals & Research Center: Websitename.com

Why we like it: et offici con rem explaces et qui dolupis et eum id quibus sitatenit 

Eaquias volut que omnisquis molorum fuga. Ut et facea vel es vero et offic toresti 
omnitib earchil lessint, corum sit, officientis everrum quiditatios alis velest, totam, ute 
dest ea volorrunt am utemposam, sum ventenimi, vit faccabori nobitatur apitae. At et es 
dolorior saes apelenda doluptat et doluptat.

See more from Doctors & Physicians

L I F E S T Y L E

Nutrition & Fitness: Websitename.com

Why we like it: et offici con rem explaces et qui dolupis et eum id quibus sitatenit 

Eaquias volut que omnisquis molorum fuga. Ut et facea vel es vero et offic toresti 
omnitib earchil lessint, corum sit, officientis everrum quiditatios alis velest, totam, ute 
dest ea volorrunt am utemposam, sum ventenimi, vit faccabori nobitatur apitae. At et es 
dolorior saes apelenda doluptat et doluptat.

See more from Nutriton & Fitness

S U P P O R T

Online Communites & Support: appwebsite.com

Why we like it: et offici con rem explaces et qui dolupis et eum id quibus sitatenit 

Eaquias volut que omnisquis molorum fuga. Ut et facea vel es vero et offic toresti 
omnitib earchil lessint, corum sit, officientis everrum quiditatios alis velest, totam, ute 
dest ea volorrunt am utemposam, sum ventenimi, vit faccabori nobitatur apitae. At et es 
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Learn diabetes.
Get answers on your health questions. In these videos, our very own Dr. Alan Benson shares 
his expertise on symptoms, treatment options, tips on managing your diabetes, and more.
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D O C TO R P E D I A  P R E PA R I N G  FO R  M A R K E T I N G

TA R G E T E D  M A R K E T I N G 

F O R  B E S T  R O I 

Finding places with high 
concentrations of diabetics help 
make the best use of budget.

Marketing guidelines and content 
ideas were also prepared to 
assist future staff with producing 
diabetes campaigns.

2

Background
 
People of this age range place more emphasis on close friends, virtual families and material success than on traditional association. Education is 
important as the individual’s value depends on acquired skills. Loyalties lie with the person they work for not the company. They are not willing to 
sacrifice life for a career. Still they are highly task-oriented and will get the work done on time. They’re more likely to give up a job without having 
another one lined up. They do not mind being un-employed and are not worried about “putting their ego on the line”.

Target Users
 Understanding the mindset of 35-55 year olds

SOURCES:

Generation X culture: http://www.generationmodel.eu/gentype/genx

• MTV

• Internet

• PCs

• Rubik’s Cubes

• Crack, cocaine crazies

• High divorce rates

• Watergate

• AIDS

• Women’s Liberation

• Microwaves

• The Simpsons 

• Kermit the Frog

• Fall of the Berlin Wall

• Challenger explosion

• Platform Shoes

• Energy crisis

Authenticity

First and foremost, be authentic. Don’t hide 
agendas or values from these folks. It means a 
lot to them if your company is transparent. Be 
forward with your intentions, no “smoke and 
mirrors.” When targeting this group, deliver on 
your promises. This generation can spot a pitch 
quickly, so it’s important to make marketing 
messages clear and truthful.

Tonality

People at this age range has some issues with 
authority. Quite a few of them were “Latch-
Key” kids, left to their own devices until the 
streetlights came on. They grew up in a time when 
the economy was either rising or falling, when 
politicians were at the forefront of tabloid for 
scandals and their parents were losing their jobs.

They believe respect is to be earned through time 
and experience. Don’t be bossy. Don’t tell them to 
do something like they have to. Give them what 
“could be”, and then leave them to figure it out 
on their own.

But at the same time, don’t be wishy-washy. Keep 
yourself confident in your work, don’t give them a 
reason to doubt your experience. Be forward, be 
sure of yourself, but don’t get cocky. 

Snail Mail

A mailing list, either paper or digital, works. This 
group still holds an appreciation for standard 
mail, as long as it isn’t bills that is! Direct mail 
may reach them at home more effectively than in 
their place of work. Many of this generation have 
moved to management and may have their mail 
sorted before it’s delivered to their desk.

Email Marketing

Email is an instant gratification of sorts for 
personal and business matters. They check their 
email on a fairly regular basis, so they’ll usually see 
your message.

Video Marketing

Video can add a more human flair to your 
company, which makes you seem more 
approachable and trustworthy.

Videos are more likely to be shared over social 
media than links and articles. About 81% of this 
group has a FaceBook account, 48% of that using 
them pretty regularly.

Social Media

FaceBook is our best bet for as it’s the most 
widely used platform for this age group.

Defining Moments Marketing to This Group

“... doing the quiet work of keeping America from sucking.”
– Jeff Gordiner, critic for The New York Times

6Social Strategy: Diabetes Geographical Distribution

Source: http://www.kff.org/other/state-indicator/adults-with-diabetes-by-age/?activeTab=map&currentTimeframe=0&selectedDistributions=total-age-adjusted&sortModel=%7B%22colId%22:%22Location%22,%22sort%22:%22asc%22%7D

Diabetics Geographical Distribution
% of adults with diagnosed diabetes by age group: Total (age-adjusted)

7Social Strategy: Diabetes Geographical Distribution

Source: http://www.kff.org/other/state-indicator/adults-with-diabetes-by-age/?activeTab=map&currentTimeframe=0&selectedDistributions=total-age-adjusted&sortModel=%7B%22colId%22:%22Location%22,%22sort%22:%22asc%22%7D

Breakdown of ages
% of adults with diagnosed diabetes by age group: 18-44

% of adults with diagnosed diabetes by age group: 65-74

% of adults with diagnosed diabetes by age group: 45-64

% of adults with diagnosed diabetes by age group: 75+

10Social Strategy: Diabetes Topics

Post ideas/topics

• Diabetes Facts (infographics opportunity)
 » 60-70% diabetics experience nervous system damage

 » Cause of 60+ non-traumatic lower limb amputations

 » For 20-74 yrs old, top cause of blindness

 » Leading cause of kidney failure

 » 7th leading cause of deaths in the U.S.

 » Increases the risk of high blood pressure

 » Have impaired sensation in the hands and feet or carpal tunnel syndrome

 » More than 20% of health care spending is for people with diagnosed diabetes.

 » Diabetes kills more Americans every year than AIDS and breast cancer combined

 » Diabetes: Health, United States, 2010: 69,201 deaths

 » Breast cancer 40,676 deaths, 2009

 » AIDS, 21,601 deaths, 2009

• Management:
 » Blood Glucose Testing

 »  A1C (How Does it Work?) and eAG (What is your number?)

 »  Checking for Ketones

 »  What is Dawn Phenomenon and how to handle

 »  What is Hyperglycemia (High Blood Glucose)

 »  What Does Tight Control Mean?

 »  Walkathons/Marathons

• Exercises:
 » Workouts you can do at home

 » Tips on making workouts more fun

 » Workout routines

 » Invite Live workout sessions.

• Seasonal Foods:
 »  How to avoid holiday sugar binge

 »  Holiday diabetes-friendly recipes

 »  Seasonal fruits/vegetable nutritional info awareness

  a) Guess how many calories in ______?

  b) Sugar-free recipes to try

• Preventative: Get tested if:
 » Overweight

 » 45 years or older

 » Having a family history of type 2 diabetes

 » Being physically active less than 3 times a week

 » Ever having gestational diabetes or giving birth to a baby who weighed 

more than 9 pounds.

 » African Americans, Hispanics and Latinos, American Indians, Pacific 

Islanders, and some Asian Americans are at higher risk than whites.
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D O C TO R P E D I A  S O C I A L  C A M PA I G N S

B R A N D E D  C A M PA I G N S

Expansion of a couple diabetes campaigns 
to set the tone for future posts. 

5Diabetes In-Situ Branded Campaign 4: Travel Tips

Summer means fun vacation. Starting next week, we offer daily travel 
tips to help you prepare and get the most out of your trip.

Did you know TSA Care assists travelers with disabilities and medical 
conditions? Contact them for more packing questions.

Do some research on local foods before your trip with websites such as 
Calorie King or Nutrition Data.

2

Strengthen product eco-system: 

Tie in social with websites by creating a 

branded featured story promo

Diabetes In-Situ Campaign 1: In Control

A twist on BS (blood sugar) for a 
little humor: Learning diabetes lingo 
helped with relatable messaging.

I love to travel, and wondered how 
having diabetes would affect traveling, 
which led to the idea for this travel 
tips campaign for diabetics.

Next: Missions



801 Benham Avenue  •  P.O. Box 1728

Elkhart, IN 46515-1728

NONPROFIT
U.S. POSTAGE

PAID
RESCUE MISSION

52641HERE’S YOUR

Newsletter

801 Benham Avenue  •  P.O. Box 1728

Elkhart, IN 46515-1728

NONPROFIT

U.S. POSTAGE

PAID

RESCUE MISSION

52641

Newsletter
HERE’S YOUR

Missions Brewer Direct

“It has to look kind of bad, and not too design-y” was 
the direction I was given for my attempt at missions 
newsletters. We’ve seen them in our mailboxes — the ones 
asking for donations to help that homeless man in the 
B/W photo on the envelope.

It turns out, data proves “looking kind of bad” has been 
effective for these newsletters. Their primary donors are 
55+ seniors, and often associate “pretty design” with “why 
are they spending my donations on pretty pictures and 
glossy papers?!”

In the last few years, donations have dropped since the 
senior population is shrinking, and there’s urgency to start 
engaging younger generations. My task was to help make 
them more appealing to the younger audience.
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Newsletters 
before

G OA L

To encourage younger people to respond to the 
newsletters and donate to the missions.

Challenges
1.	 Specs have to stay the same

Paper size, paper type, folds, and cuts have to 
be same, as design changes will apply to all 
20+ missions.

2.	No photograhy budget

Lack of photography resources mean current 
photos don't appeal to younger audience.

3.	Print budget has to stay the same 

No opportunities for additional inserts.

4.	No drastic changes. Keep format.

To minimize risk of losing donations from 
large donor base, seniors 55+.

2015 Holiday Newsletter – 51103 FMEL – Newsletter – PMS 193, 355 & Black2015 Holiday Newsletter – 51103 FMEL – Newsletter – PMS 193, 355 & Black

Shelter from the cold: 9,000 nights
Holiday meals: 17,330

For the next six weeks, the Mission will be both home and family to hundreds 
of  men, women and children. 

Your special holiday gift will provide “tidings of  comfort and joy,” including 
the food and shelter that can make eyes sparkle and hearts feel light!

NAME

ADDRESS

CITY / STATE/ ZIP

E-MAIL 

_________________________________________________________________ 

_________________________________________________________________ 

_________________________________________________________________ 

_________________________________________________________________ 
HOL15

Donate online at www.theFaithMission.org, 
or call (574) 293-3406.

CREDIT CARD #              CIV/SEC #                

EXP. DATE                              PHONE #

Faith Mission of Elkhart
P.O. Box 1728
Elkhart, IN 46515-1728

��  Check enclosed  Check enclosed      ��  Bill my credit cardBill my credit card

�            �            �            �                                          

�  $19.69 to feed and care for 11 people
�  $50.12 to feed and care for 28 people
�  $75.18 to feed and care for 42 people
�  $_______ to help as much as possible

�  I’m enclosing a special Christmas gift of $_____ 
      to make the holidays brighter for Mission guests.

801 Benham Avenue, Elkhart, IN 46516    (574) 293-3406    www.theFaithMission.org

“Away in a manger, no crib for a bed...” “This Mission is   “This Mission is   
        Life!”

There’s a day for giving 
thanks and a day for getting 
bargains.

Giving Tuesday, 
December 1, is the day for 
giving back!

In the midst of  our busiest 
season of  the year, we’re 
scrambling to provide over 
17,330 meals and nearly 9,000 
nights of  shelter for homeless, 
hungry men, women and 
children.

Your Giving Tuesday gift 
will go a long way toward 
providing the food, shelter 
and life-changing care our 
community’s hungry, homeless 
people need most. 

Please visit our website at
www.theFaithMission.org
on Dec. 1 and make your 
Giving Tuesday gift.

Thank you for being part 
of  our Mission family!

Eat. Shop. 
GIVE.

Ross, use my gift toRoss, use my gift to bless hungry,      
        homeless people this Christmas.

Turkeys
Hams
Turkeys
Hams
Turkeys

Instant stuffing mixCanned yams
Cream of mushroom soupMilk
Dinner rolls
Whipped topping
Carrots
Celery
Onions
Celery
Onions
Celery

Potatoes
Recyclable cups & napkinsDisposable salt & pepper shakers
Recyclable cups & napkinsDisposable salt & pepper shakers
Recyclable cups & napkins

George was only 12 years old George was only 12 years old 
when he began sneaking drinks when he began sneaking drinks 
from his alcoholic parents.from his alcoholic parents.

It was the beginning of  a life-long battle 
with alcohol and crack cocaine. “I was with alcohol and crack cocaine. “I was 
a functioning drug addict, a functioning a functioning drug addict, a functioning 
alcoholic. I always had a job and that alcoholic. I always had a job and that 
supplied my habits,” George says.supplied my habits,” George says.

What happened next was a tragedy! 
Read more on page 3...Read more on page 3...

W ith two holidays approaching 
and the dining room fi lling to 

capacity, our pantry sometimes gets 
very bare.

You can help restock the shelves 
by donating one or more of  the items by donating one or more of  the items 
listed on the right.

Please drop donations off  at the 
Mission at 801 N. Benham Ave., 
Elkhart. Call Kerry at (574) 293-
3406, ext. 112 for more information.  for more information. 
THANK YOU!

Help fi ll our 
holiday pantry

Get connected

             Become a fan

Visit us online: www.theFaithMission.org 
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TA R G E T  AG E  R A N G E

35-55
People in this age range prefer information-
based content, while millennials respond better 
to visuals. This makes them better suited for 
the newsletters. Other traits:

They're very educated

They're loyal to people; 
not organizations

They’re tech-savvy, but 
not glued to their phones. 

More likely to respond to 
paper communications, since 
they grew up with snail mails

N E W  A U D I E N C E  T R A I T S
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Discovery 
There is an opportunity to direct 
potential donors to digital platforms 
directly from the envelope, without 
opening the letter. This could help 
increase chances of encouraging 
tech-savvy donors to donate online.

This means website and social info 
should also be on the envelopes.

Retrieve
Newsletter

Open & read

Mailbox

First impression is 
very important:

1) Graphics to catch 
attention, followed by

2) Resonating headlines 
encourage opening 
the letter

Social 
ChannelsNEW OPP: Direct to social

Once opened, content 
has to inspire action

Thicker arrows represent 
current chain of actions.

Donations to missions

Website

END GOAL

NEW OPP: 
Direct to website

(Try not to do this.)
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to   to   live or  or live or live die...to live
A choice A choice 

Update aesthetics: 
Cleaner, more 
modern fonts, and 
more positive, 
graphic visuals.

Teasers: Strive for 
authenticity and 
provide context.

Encourage online giving: Include website 
and social info on the back of the envelope.

Include mission 
statement

Design goals
40-55 year-olds are 
busy juggling work, 
activities, and family. 
This means go for 
convenience:

•	 Very clear content 
and info hierarchy 
for quick, easy reads.

•	 Clear call-to-actions.

In general, they 
respond to purpose, 
not the organization 
itself. Thus,

•	 Less emphasis of 
testimonials about 
the organization; 
and more about the 
subject's life and 
transformation.

•	 Express the 
organization's 
mission 

C H A N G E S  T O  E N V E LO P E S
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Having meals and shelter is a 
tremendous blessing for the 

men, women and children here at the 
Mission.

But we’d like to do more to make 
this Christmas special at their “home 
away from home.”

You can help us lift their spirits 
and share the joys of  Christmas by 
adopting a guest and providing a few 
small gifts.

Here’s how:
Fill a Christmas gift bag with the 

items listed below. We need 120 men’s 
bags and 40 women’s bags. Then, drop 
the bag off  at the Mission. the bag off  at the Mission. 

What a great Christmas project 
for your family, school, coworkers or 
church group!

For more information, call Mike 
Perez at (574) 293-3406, ext. 105.

There’s still time to join hundreds 
of  your friends and neighbors 

who will be “stampeding” through 
Thanksgiving morning!

The 7th Annual Faith Mission 
Turkey Stampede starts at 8:30 a.m.
Thanksgiving morning at the 
Concord Mall at 3701 South Main 
Street. 

Take part in one of  three 
exciting events: a 1-mile walk, a 5K 
run or walk (3.1 miles) or a 10K run 
(6.2 miles). Or, come and line the 
streets to cheer others on!

The entry fee is just $15 for 

those ages 13 
and up, $7 
for children 
ages 4-12, 
and free for 
children 3 and 
under! 2016 
Stampede 

Shirts are just $15, and Faith 
Mission will use all proceeds to feed 
and care for hungry, homeless men, 
women and children.

For information, visit our 
website at theFaithMission.org
or call (574) 293-3406.

A Message from 
Ross Swihart

Homeless for the Holidays?

This is how we celebrate 
Jesus’ birth.

But perhaps there is 
something else we can do.

After all, Jesus made it 
very clear that He came “to 
seek and to save the lost.” He 
engaged with people whom 
others called “sinners,” who 
were open to hearing His 
message. He let them know 
they mattered to His Father.

People just like these fi nd 
their way to Faith Mission 
every day.

We welcome them, meet 
their basic needs and share 
the Good News, just as Jesus 
would.

Amid the hustle and bustle 
of Christmas, please take a 
moment to reach out once 
more to “the least of these.” 
Give a smile to a homeless 
person. Serve a meal here at 

the Mission. 
Give the 
precious gifts 
of your time, 
talents and 
treasure...just as 
Jesus would!

Ross Swihart 
Executive Director

P.S. I want to thank you for your 
gifts this year – your time, your 
prayers and your donations – 
that have made it possible for 
us to serve others in His name.

No matter how hard we try, it is 
still true that “there’s no place like 
home for the holidays.” 

That’s why we make a special 
eff ort to make Christmas the best 
celebration we can for the homeless 
men, women and children who are 
staying with us here at the Mission!staying with us here at the Mission!

We’re blessed with blessed with 
families who make families who make 

blankets, Girl blankets, Girl 
Scout Troops Scout Troops 

who bring who bring 
dozens dozens 

of  cookies, and volunteers who 
decorate the dining room and serve 
festive holiday meals.

You can join them and help 
us lift spirits and spread the joy 
of  the holiday by adopting one of  
our guests!

You’ll fi nd suggested gift items 
listed above. Or, please use the 
enclosed envelope to send a special 
Christmas gift directly to the Mission 
to help us purchase these items.

Either way, you’ll help put the 
Ho, Ho, Ho! (and a real blessing) in a Ho, Ho, Ho! (and a real blessing) in a Ho, Ho, Ho!
homeless person’s life this Christmas.

Jesus would!

Ross Swihart 

2

Adopt a Guest: 
Secret Santas Wanted 

3

Trees. Angels. 
Candles. Carols. 
Feasting. Presents. 
Rejoicing.

As his drug use escalated, 
George could no longer support his 
habit and cover his bills. “I got to 
the point where I wasn’t even paying 
my rent. I wasn’t eating,” he says. 
“It took me straight down to 
the bottom. I lost my apartment. 
I lost weight. I lost friends. I lost 
family.”

George George wound up living in 
his car for several days during a his car for several days during a 
cold spell. “I had very little gas, so cold spell. “I had very little gas, so 
I couldn’t start the car up to stay I couldn’t start the car up to stay 
warm,” he says. “I had one slice of  warm,” he says. “I had one slice of  
pizza that I had been munching on pizza that I had been munching on 
for three days. The car got so cold for three days. The car got so cold 
during the night, my legs would during the night, my legs would 
almost freeze up and my breath almost freeze up and my breath 

would freeze inside the car.”
One morning, when the pizza 

was gone and George was praying 
for the sun’s rays to hit his car 
window, he had a moment of  clarity. 
“I was thinking, ‘You’ve made some 
horrible decisions in life. It’s time 
to change. You’re either going 
to die or you’re going to live. 
You’ve got to make a choice,’” 
he says. “Something hit me that said 
I needed to go to Faith Mission.”

When George arrived here, he 
knew immediately he’d made the 
right decision. “When I walked 
through the doors, it was like a load 
had been lifted off  me,” he says. “I 
fi nally found the place where I 
needed to be.”

As part of  his program at 
the Mission, George entered an 
Intensive Outpatient Program at a 
local mental health facility. “I made 

a promise to God in that car that 
if  He would get me to Faith Mission 
and get me the help I needed, I 
would never drink or drug again 
and He got me here. So I haven’t 
drank or drugged since,” he says.

George has also grown 
spiritually through our daily chapels, 
and fellowship with staff  and 
residents. “I’ve got God in my heart. 
I’ve got Jesus with me every day,” 
he says. “I’m a new man. I don’t 
talk the same. I don’t act the same. I 
don’t even think the same.”

George gives back to the 
Mission by helping pick up 
donations several times a week. He 
plans to continue classes at the mental 
health facility, eventually fi nd work 
and his own place, and volunteer at 
the Mission. “I will always be back,” 
George says. “This Mission is life. I 
truly believe it saved mine.”

There’s still time to…

Move your feet so others can eat!

Women’s Gift Bag
Stocking hat
Pair of gloves
Pair of socks
Disposable razor
Shaving cream
Deodorant
Bath towel
Christmas candy
Devotional book
Christmas candy
Devotional book
Christmas candy

Body lotion
A card of encouragement
Body lotion
A card of encouragement
Body lotion

Men’s Gift Bag
Stocking hat
Pair of gloves
Pair of socks
Disposable razor
Shaving cream
Deodorant
Bath towel
Christmas candy
Devotional book
Christmas candy
Devotional book
Christmas candy

Body lotion
A card of encouragement
Body lotion
A card of encouragement
Body lotion

items listed below. We need 120 men’s 
bags and 40 women’s bags. Then, drop 

Live or die? George had to make a choice.
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Shelter from the cold: 9,000 nights
Holiday meals: 17,330

For the next six weeks, the Mission will be both home and family to hundreds 
of  men, women and children. 

Your special holiday gift will provide “tidings of  comfort and joy,” including 
the food and shelter that can make eyes sparkle and hearts feel light!

NAME

ADDRESS

CITY / STATE/ ZIP

E-MAIL 

_________________________________________________________________ 

_________________________________________________________________ 

_________________________________________________________________ 

_________________________________________________________________ 
HOL15

Donate online at www.theFaithMission.org, 
or call (574) 293-3406.

CREDIT CARD #              CIV/SEC #                

EXP. DATE                              PHONE #

Faith Mission of Elkhart
P.O. Box 1728
Elkhart, IN 46515-1728

��  Check enclosed  Check enclosed      ��  Bill my credit cardBill my credit card

�            �            �            �                                          

�  $19.69 to feed and care for 11 people
�  $50.12 to feed and care for 28 people
�  $75.18 to feed and care for 42 people
�  $_______ to help as much as possible

�  I’m enclosing a special Christmas gift of $_____ 
      to make the holidays brighter for Mission guests.

801 Benham Avenue, Elkhart, IN 46516    (574) 293-3406    www.theFaithMission.org

“Away in a manger, no crib for a bed...” “This Mission is   “This Mission is   
        Life!”

There’s a day for giving 
thanks and a day for getting 
bargains.

Giving Tuesday, 
December 1, is the day for 
giving back!

In the midst of  our busiest 
season of  the year, we’re 
scrambling to provide over 
17,330 meals and nearly 9,000 
nights of  shelter for homeless, 
hungry men, women and 
children.

Your Giving Tuesday gift 
will go a long way toward 
providing the food, shelter 
and life-changing care our 
community’s hungry, homeless 
people need most. 

Please visit our website at
www.theFaithMission.org
on Dec. 1 and make your 
Giving Tuesday gift.

Thank you for being part 
of  our Mission family!

Eat. Shop. 
GIVE.

Ross, use my gift toRoss, use my gift to bless hungry,      
        homeless people this Christmas.

Turkeys
Hams
Turkeys
Hams
Turkeys

Instant stuffing mixCanned yams
Cream of mushroom soupMilk
Dinner rolls
Whipped topping
Carrots
Celery
Onions
Celery
Onions
Celery

Potatoes
Recyclable cups & napkinsDisposable salt & pepper shakers
Recyclable cups & napkinsDisposable salt & pepper shakers
Recyclable cups & napkins

George was only 12 years old George was only 12 years old 
when he began sneaking drinks when he began sneaking drinks 
from his alcoholic parents.from his alcoholic parents.

It was the beginning of  a life-long battle 
with alcohol and crack cocaine. “I was with alcohol and crack cocaine. “I was 
a functioning drug addict, a functioning a functioning drug addict, a functioning 
alcoholic. I always had a job and that alcoholic. I always had a job and that 
supplied my habits,” George says.supplied my habits,” George says.

What happened next was a tragedy! 
Read more on page 3...Read more on page 3...

W ith two holidays approaching 
and the dining room fi lling to 

capacity, our pantry sometimes gets 
very bare.

You can help restock the shelves 
by donating one or more of  the items by donating one or more of  the items 
listed on the right.

Please drop donations off  at the 
Mission at 801 N. Benham Ave., 
Elkhart. Call Kerry at (574) 293-
3406, ext. 112 for more information.  for more information. 
THANK YOU!

Help fi ll our 
holiday pantry

Get connected

             Become a fan

Visit us online: www.theFaithMission.org 

             

ActionActionActionActionINActionActionIN
Fai� Fai� ActionFai� ActionActionFai� ActionFai� 

IN
Fai� 

IN

Don’t miss… A Message from
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WantedWanted

Homeless for
the Holidays?the Holidays?2 2 2

Faith Mission
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A Newsletter from
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Content tone: 
Avoid over-
dramatization. 
Keep it real.

Cut down 
masthead size.

Emphasize 
numbers: 
Opportunity to 
call out data.

Clean up fonts 
throughout 
newsletter.

Visuals: Include 
family photos when 
possible.

A E S T H E T I C S :

•	 Fewer fonts.

•	 Use cleaner, more 
modern fonts.

•	 Improve photography

•	 Visuals should support 
hierarchy of content.

C O N T E N T : 

•	 Strive for authenticity; 
not dramatization.

•	 Fewer word counts.

•	 Include data and 
infographics whenever 
possible.

•	 If possible, expand story 
to include how the 
family’s affected.

•	 Focus on transparency: 
updates on impacts and 
improvements made 
from donations and 
contributions.

C H A N G E S  TO  N E W S L E T T E R
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m  $19.69 to feed and care for 11 people
m  $50.12 to feed and care for 28 people
m  $75.18 to feed and care for 42 people
m  $_______ to help as much as possible

Plus, $_______ to provide a special Christmas Gift

NAME

ADDRESS

CITY / STATE/ ZIP

E-MAIL 

_________________________________________________________________ 

_________________________________________________________________ 

_________________________________________________________________ 

_________________________________________________________________ 

m  Check enclosed      m  Bill my credit card

         m            m            m            m   

CREDIT CARD #              CIV/SEC #                

EXP. DATE                              PHONE #

Donate Now! 
 theFaithMission.org   (574) 293-3406

HOL16

Faith Mission of Elkhart
P.O. Box 1728
Elkhart, IN 46515-1728

Ross, use my gift to bless hungry,   
     homeless people this Christmas

Don’t miss… A Message from 
Ross Swihart Turkey Stampede The perfect gift?

801 Benham Avenue, Elkhart, IN 46516    (574) 293-3406    theFaithMission.org

2 2 4

The perfect gift? 
Look no further!

For homeless people in 
our community, Christmas is 
a season of lonely days and 
cold nights. Your Christmas 
gift means food, shelter and 
the basic services that provide 
hope for happier days and 
nights ahead.

It’s easy:
1. Choose a gift.
2. Add it to your reply card.

Or visit our Christmas 
Gift Catalog online at 
theFaithMission.org/
GiftCatalog.

These Christmas gifts are representative of the needs of people served by Faith Mission. 
Donations may be used to support the area of ministry where the need is greatest.

Meals – $25
A hot, nourishing 
meal at the Mission 
may be their only 
meal of the day.

Warm clothing – $35
New clothing – especially 
undershirts, shorts and 
socks – is a step on the 
journey to recovery.

Safe shelter – $50
It’s more than a 
bed. During winter, 
it’s protection from 
hypothermia, frostbite 
and worse when 
temperatures begin 
to drop.

Hope & Healing – $100
Our year-long recovery 
programs transform lives!

We were at our
lowest point. On a 
narrow road... stuck 
in the past.

The Mission put our 
family back on its feet 
– helping us live in 
the present so we can 
have a better future.

ActionINFaith A Newsletter from

H O L I D AY  2 0 1 6

“Let there be joy!”
Caroling angels. Christmas 

pageants. Celebrations around the 
world.

Christmas is truly a miraculous 
time.

It’s a time to share love. A time 
to raise hopes. A time to be joyful!

 And that’s exactly what makes it 
a very difficult time for the men, 
women and children who make 
their home with us here at the 
Mission.

Many are apart from their 
families, separated from spouses 
and children. Most would tell you 
they have very little to celebrate.

It is your gifts that make 
Christmas the very best day 
possible for them.

Special meals. Decorations. Small 
gifts. And above all, a celebration 
of that very first Christmas… a 
reminder for them – and for all of 
us – that miracles do happen and 
prayers are answered!  

This then is my Christmas wish 
for all who join us here at the 
Mission during the holidays, and for 
you and those who are near and 
dear: Let there be joy!

 
 
     
 

  
Ross Swihart 
Executive Director

Join us Thanksgiving Day!
There’s still time to join your friends and neighbors 

who will be walking, running and stampeding on 
Thanksgiving morning starting at 8:30 a.m. at 
Concord Mall.

For information, go to theFaithMission.org, 
or call (574) 293-3406, ext. 105. Then get ready 
to “move your feet so others can eat!”

A Message from Ross Swihart

26,000 
meals by
DEC 25

That’s our goal this holiday season.
Each meal you sponsor today is so much more than a plate of food.

It’s a chance for you to help change a life. 
To end hunger.  To end homelessness.

……………

Make your gift online at theFaithMission.org.
Or use the enclosed reply card and envelope.

Thank you for sharing your blessings and your bounty!

8th Annual Turkey Stampede

2 3

As a social worker for a Christian 
organization in South Bend, 

Melissa had helped other 
families get into Faith 
Mission. She never 
dreamed that she, her 
husband Marcus and 
their daughter Gabby 
would be here one day!

Homelessness 
happened gradually for 
this little family. The loss of  
a job. Hours cut back. Eventually, 
there was not enough money to pay 
rent on their apartment.

“We sent Gabby to live with my 
sister,” Melissa remembers. “We 
stayed in a motel. It took all the 
money I made just to pay for the 

room…pretty soon we were going 
to be homeless.”

 Less than two weeks 
later, the family was back 

together and headed for 
Faith Mission! Once 
they were settled, the 
real work began.

“God gave me 
that experience for 

a reason,” Marcus says. 
“Being homeless…living on 

the streets…it was the way I was 
headed. I drank a lot. Faith Mission 
gave me the opportunity to see life 
while not intoxicated. They helped 
me be more responsible. Being sober 
now, I can show more attention to my 
little daughter, and hold a job!”

Melissa joined our Training 
Faithful Women program, and both 
she and Marcus soon found jobs 
here in Elkhart. Living at our Family 
Shelter made it possible for them to 
save up money to get their own place 
once they were ready to leave the 
Mission.

Independence wasn’t the only 
benefit they received during their time 
at Faith Mission.

Today, Melissa and Marcus have 
“a Christ-like marriage.” “That’s 
what we learned while we were 
here,” Melissa says. “More than 
saving money, more than stability, it 
was getting a closer relationship 
with God. That’s something we’ll be 
grateful for forever!”

This isn’t just a 
place to lay your 

head... it’s a 
place to change 

your life!

“I just felt 
so lost!”

 R E S U LT S  A F T E R  U P DAT E S

+3.25%
increase in newsletter donations 
from the previous year.

Though the newsletter 
still has similar structure, 
the graphic envelope, 
less copy, updated 
visuals and fonts made 
a difference.

A F T E R

Next: Monster 2.0

801 Benham Avenue  •  P.O. Box 1728
Elkhart, IN 46515-1728
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Monster 2.0 (Start-up)

This is my second attempt at Monster’s Kitchen, my food start-
up business that made $0 in revenue in my first attempt at 
entrepreneurship. However, the growth that came out of it was very 
well worth the effort.

Lessons learned from last experience: 
• It was the right idea, but the wrong execution 
• Lack of resources heavily compromised the product’s story 
• Story wasn’t focused 
• Spices should be the main revenue generator 
• Online business isn’t always the cheaper option for food start-ups 
• Shipping costs for food are expensive! 
• Get the right permits. 
 
The goal for this project I’m about to show is, first, redemption from 
the failed attempt. And second, to create a vision to strive for, and 
serve as motivation to keep on trying!

04

RIGHT (From top): Rendering of Monster 2.0’s vision, 
and examples of my food and dessert creations.

https://www.monsters-kitchen.com
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M O N ST E R ’ S  K I TC H E N  A B O U T

M I S S I O N

Monster’s goal is to unite everyone through the 
rich, vibrant world of spices.

E T H I C S

Real, natural ingredients and fair trade spices.

Devour the world together!
MONSTER V I S I O N

To be the hub where people come to experience 
the world’s cultures through food and spices, 
thereby breaking down all barriers, and building 
and strengthening relationships.

L E G AC Y

Everyone can make this world a better place. 
Leave inspired, joyful, and equipped to make and 
share great foods with your friends and family.
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M O N ST E R ’ S  K I TC H E N  T H E  E X P E R I E N C E

Discover, 
learn & taste
the world through spices.
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M O N ST E R ’ S  K I TC H E N  W H AT  TO  E X P E C T

 

Shop
and browse spices from 
around the world 

Taste & share
foods and desserts from culture the month Learn

 how to make them through    
 cooking and baking classes
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M O N ST E R ’ S  K I TC H E N  W H O  I T ’ S  FO R

Age: 30 
Family: Single 

Education Level: BA 
Annual Income: $75,000+ 

Lives in: Echo Park, CA

Designer
Annie

She hates...
•	 Superficiality

•	 Mean people

•	 Cynicism

•	 Divisiveness

•	 Close-mindedness

... loves jewelry, and 
sometimes makes 
them herself.

Favorite movie
Annie uses AirBnb for budget travels

... tries to shop at 
local boutiques, 
like Belle’s, when 
she can to support 
small businesses.

Motivations
•	 Authenticity

•	 Customer service

•	 Practicality

•	 Learning

•	 Budget-friendly

•	 Healthy living

Annie is...
•	 Independent

•	 Practical

•	 Curious

•	 Adventurous

•	 Crafty

•	 Cultured

... buys groceries at 
Trader Joe’s

Anni travels solo.
She loves to explore places far 
away from tourist areas, and 
enjoys learning about the local 
people and their lifestyles. Once, 
in Paris, she was sponteneously 
invited by a Parisian for dinner, 
and was amazed by the way 
she prepared her food, and how 
amazing they tasted. Since then, 
she's taken many cooking classes 
to learn different techniques. 
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M O N ST E R ’ S  K I TC H E N  W H E R E  I T  I S

77 S Arroyo Pkwy. Pasadena Ca

Ground Floor Elevation

2nd Floor

RAILINGS

FACADEPARKING

T I M E  TO  L AY  T H E  F O U N DAT I O N

Monster’s final floorplan, based on scale 1:16.

Center courtyard 
inspired by old 
Spanish home 
architecture
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M O N ST E R ’ S  K I TC H E N  T H E  J O U R N E Y

Eye on the vision
Concept and ideation started with 
marker sketches, which moved on 
to 3D sketches using paper and 
cardboard, and later on SketchUp.

P R OJ E C T  O B J E C T I V E

Design a space for a retail spice 
shop, a cafe and workshop 
sessions to co-exist.

K E Y WO R D S

Social Interactions; Curious; 
Adventurous; Joyful; Educational
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M O N ST E R ’ S  K I TC H E N  I N S P I R AT I O N

Materials: Concrete, 
wood, stone, and 
stainless steel.

Concrete and steel 
symbolize strength, 
while dark woods 
represent the depth 
of the spice history.

Color palette: 
Spices’ natural colors 
decorate the spaces

Contrast
Monster is about new people venturing into 
old traditions and roots. I wanted to replicate 
the mix of new and old with cold and warm 
materials. The image on the left is the source 
of inspiration for material choices.
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M O N ST E R ’ S  K I TC H E N  H OW  I T  LO O KS

Monster comes to life
After a long journey of fine-tuning vision, 
Monster finally feels real again, giving 
newfound inspiration and energy for 
another attempt at the business.

Setting the mood: Retail 
ceiling is deliberately lower, 
and lighting much darker 
to signify the transition of 
entering a different world.

Tease with activity: 
Cooking class area 
is exposed to attract 
passers-by.
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M O N ST E R ’ S  K I TC H E N  H OW  I T  LO O KS

Top: Bird’s eye view of the center courtyard. 
Mosaic tiles are chosen to symbolize the 
people of the world, and the “bulls eye” in 
the middle the intersection of cultures.

Courtyard is enclosed by four walls to 
encourage conversations with one another 
and free from outside distractions.

Right: View of 
courtyard from 
the kitchen.

Below: Curved 
walls draw 
customers 
from the side 
entrances in.
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The old 
execution
The first failed attempt 
taught me the importance 
of having a big vision to 
strive for. These executions 
were my "big vision."

What a big difference!

M O N ST E R ’ S  K I TC H E N  W H AT  I T  WAS  B E FO R E

Monster’s landing page
Drop-down menu reveals 

“order-the-world” selection menu

Drop-down menu: Had I 
known better back then, 
I would have incorporated 
the drop-down menu, since 
“ordering the world” is part 
of the MVP experience.
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M O N ST E R ’ S  K I TC H E N  E X E C U T I O N

A P P

Functions: The app’s 
functions were centered 
around helping ease 
common frustrations 
and the stress of event 
planning, such as:

•	Easy, fun way to select 
menus with pictures for 
plating examples.

•	Suggestions of food 
pairings for added 
sophistication. 

•	Manage guests for 
accurate head counts to 
order the right amount 
of food.

•	Seating chart of guests 
to identify those with 
food allergies.

•	Reminder for future 
events to plan.

Menu planner’s default home page

Design concept: I wanted the users to visualize what it’s like when they’re a guest at an 
event, waiting to be served food, which is usually the most anticipated part for many. 
Knowing the end goal will help with their menu choices.
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M O N ST E R ’ S  K I TC H E N  E X E C U T I O N

Brand integration: Monster’s v1.0 colors 
and fonts are carried over for familiarity.

Interaction: The globe rotates 
as the user searches for food.
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M O N ST E R ’ S  K I TC H E N  E X E C U T I O N

Makes event planning 
more manageable

Use seating chart to identify people with 
food allergies to prevent contamination



T H A N K  YO U !

Agnes Limandra Carrera

786-512-2575  |  agnes@helloagnes.co  |  helloagnes.co

https://www.helloagnes.co

